Do more with
conversations

Click to messaging for
government, political and
nonprofit organizations

(O Send message
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The Silk Road—and the

direct interactions it enabled—
helped civilizations foster
cultural exchange

Language



Messaging around
the world has
driven culture,
collaboration, and
connection for all
of human history




Meta is positioned to help you

connect with people

Largest messaging
technologies globally

Meet people where they
already spend their time and
where they have said they

want to hear from organizations.

Impactful
discovery engine

Generate unparalleled interest
in your organization from ads on
Facebook and Instagram.

&

APIls and Al-driven
machine learning

Enable full-funnel solutions
to drive scaled discovery and
engagement via messaging.



goodincommunities

The next era
of people
engagement
IS NOw

i -*
Hi. Can we bring pets to the

community outreach event? ..., ,
Absolutely dogs are welcome! Just
make sure they are on a leash.
11587
i 259 n
=
———————— L e B et EEE T e e e
Face to face Mail and phone Websites Apps Metaverse

Personal engagement at scale on
people's preferred messaging
channels, enabled by Al



Messaging
organizations is

a way of life 1 billion

around the world people message with

an organization each week
on our technologies.

Source: Meta data, March 2024



Messaging organizations
Is what people want

o of online adults globally, agree
O that messaging is their preferred way of

communicating with an organization.

o of online adults globally say they feel
0 more connected with an organization

when they can message them directly.

e ——
; @© Send Message o ¥
o of online adults globally, message with
O an organization at least once a week. » - ' .

Source: Business Messaging Usage Research by Kantar. (Meta commissioned online study of 6,513 online adults in BR, MX, ID, TH, VN, UK, DE, ES, FR, IN, US, PH, MY), March 2024.



Business messaging is the best way to connect
people with organizations

4 N

Collective benefits

Deeper connections

Easier 1:1 interaction

Stronger relationships
with citizens, donors Reliability
and supporters ‘

" / )




Business messaging sparks
conversations and engagement

What time should voters register
today? 11:56 W/
#

Any time between 9AM and 7PM.
' 11:57

Our solutions have been transforming the way organizations
build relationships with people and achieve strategic goals.

Growth across the

Deeper relationships relationship lifecycle

More connections IE—)
&éﬁ Reach people on their ‘\,:’ Create ongoing and

preferred channels. personalized one-to-one

Grow more efficiently and
achieve organizational

conversations, at scale. outcomes.
of online adults say they want of organizations surveyed say of organizations see an increase
to be able to communicate with organizations Business Messaging improved in getting people from followers
in the same way they communicate with people’s experience.? to taking a desired action.?

friends and family through messaging.’

*Source: 1. Business Messaging Usage Research by Kantar. (Meta-commissioned online study of 6,508 online adults in BR, MX, ID, TH, VN, UK, DE, ES, FR, IN, US, PH, MY), March 2024. 2. “The Total Economic Impact™ of WhatsApp

Business Platform For Marketing and Sales, a commissioned study conducted by Forrester Consulting, February 2023.
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Thank you for your donation! .,
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I'm concerned about the rising
housing costs, do you have a
plan to address this?

Business messaging

] "“ -
- AN

o | ‘s To engage citizens, donors and Qv

volunteers in valuable,
relationship-building conversations on
their preferred messaging platform.

.

| need to pay a parking ticket ;.5

Sure thing! Send me the ticket
number and | will look up your file.
11:57




| have a lot of extra school
supplies - do you want them as a

donation?

Yes please! We're always in
need of more things for the
;‘.:: kids. Thank you!

How do you drive
your audience to jOin (D gxponcommne:
the conversation?

Back to school drive

Message Now

© Qv



There are several ways to kick off the
conversation with people

Ads that click to message is one main way as part of
a campaign across Meta technologies

Campaigns

Within Meta technologies and programs

(3D
{Lj Ads that click to message campaigns

r'd
(<): Marketing messages

Outside Meta technologies and programs

= Non-Meta ads (Digital or Offline)

[=—)




Ads that click to message help you get to the
conversations stage more quickly

Click to messaging can help you to:

Connect with your Get reactions and spread Get immediate engagement on
community and get input information on PSAs in a fast fundraisers and actions you
for an upcoming event and timely manner want your community to take

¢ weareministryofhealth

©




@y Ben Reid & eee X
]
NS Sponsored - Paid for by Ben Reid for Office

The issue | care about most is the economy. What
is your most pressing issue? Send me a message
about it.

1 to improve the economy

OPENS IN WHATSAPP

| stand with Ben [ (O Send message ]

Q0 150 47 comments

Ads that click to message

Click to messaging campaigns are ads that open conversations in
Messenger, Instagram Direct or WhatsApp.

They help to optimize against delivery, leads, value, or conversions
(e.g. donations) to generate higher quality, more action-oriented
conversations on Meta technologies.

Individual organizations report:

75% 4.49x 8.6 pts

lower cost per lead. incremental return on increase in brand
investment in media. awareness.

Source: Third-party supplied data.
Results are self-reported and not identifiably repeatable. Generally expected individual results will differ.



Facebook to
Messenger

2:04 all T .

facebook + Q @

Ben Reid & e X
Sponsored - Paid for by Ben Reid for Office

The issue | care about most is
is your most pressing issue? ¢

about it. | «e Ben Reid L B¢

Active now

9:41 all ¥ @

Hi! When is your next Town Hall?

Ben Reid

Hi Ana! We'll be live streaming the
@ Town Hall this Friday at 6:30PM

Awesome ! Will there be a
Q&A at the end?

Ben Reid

Yes! We'll open for a Q&A in

44 to improy @ the last hour.

OPENS IN WHATSAPP
| stand with Ben

00 150
Happy to help! Hope to see you
dY Like Q comm @ at the live stream!

6 0O 9

Great, thank you!

Ben Reid

Yes! Looking forward to it!

QB ad ¢ r o &

Ads that click to message are available

across Meta technologies

Facebook to
Instagram Direct

2:04 all T ==

facebook Q ©

Samantha Weber @
Sponsored *+ Paid for by Sar 9:41 all  @m
Office *+ @
Get the latest updates from Sai < Samantha Weber % CI]
to your email inbox. samanthaweber

e g Ty v s

Q to the campaign!

10:22 AM
| should be able to help out at
the polls on Tuesday

Thank you! Let us know
if you need a ride.

/5

Learn more about Samantha's ‘
on the campaign trail
samanthaweber2022.com

Can you bring a friend too?
We need one more person.

Yes, my sister may be free

Q That would be great, thank you!

[fb Like D Commi (@)

Colby Harris
-

@O John Evans and 102 ot

ft O &

What we do Volunteering Upcoming

@Message... @ @ @

Instagram to
Instagram Direct

all T .

Ready for

our nexf < Good in Communities % ]

goodincommunities

10:22 AM

@ LEARNM

ORE

goodincommunities Hello!
Please answer a few questions
so we can get to know you

@ better!

To start, please share what
you are interested in knowing

@ more about.

Send message

What we do Volunteering Upcoming

@ Message... \9 @ @

Facebook to
WhatsApp

2:04 all T -

facebook + QO

«(®) | Helen Chan @ e X
\ > / Sponsored - Paid for by Helen Chan for Office

Join us at our next Q&A sessic 9:41 ol = @
Thursday. Learn about our rec
plans to make our community o Ministry of Health

< & st seen 11:59 &

Mon 23 Oct

@ Messages and calls are end-to-end encrypted.
No one outside of this chat, not even WhatsApp,
can read or listen to them. Learn more

How can | help?

| wanted to schedule a flu
shot for next Friday afternoon
12:03 W

You don't need an appointment
actually! Just show up and be
sure to bring an ID

Amazing, thank you!
OPENS IN WHATSAPP 12203 W/
Talk to Helen Chan

0O@0 150
@ Like O Comme
6 o

Instagram to
WhatsApp

9:41 all T ==

® O e

B 1

‘ 9:41 all ¥ @

Your story  gwangurl77  aimi.g

+( Helen Chan
@ Ministry of Health & < “@® | ast seen 8:22 cx %
" Sponsored

Mon 23 Oct

@ Messages and calls are end-to-end encrypted.
No one outside of this chat, not even WhatsApp,
can read or listen to them. Learn more

Do you have more information

about your plan to add a

playground at Nichols Park?
12:03 W/

: Yes absolutely. Is there anything
Front Street locatio  in particular you'd like to know?

Message Now

I'd like to know if you need

o Q \74 volunteers to help build it.
12:03 W
Q@AM Liked by 425 others

View all 79 comments

a Add a comment...

1day ago

A Q B

We can always use volunteers, yes!

Ads that click to message are available across Facebook, Instagram, Messenger and
WhatsApp, as well as specific placements such as Marketplace, Stories and more.



Ads that click to message
placements

Meta offers you a variety of placement options to reach and chat
with people where they are.

Ads that click to...

Q Messenger

O] Instagram Direct

(L) WhatsApp

Placements

Feed and Stories on Facebook and Instagram, as well as in
Messenger Inbox.

Feed and Stories on Facebook and Instagram, as well as in
Facebook Marketplace.

Feed and Stories on Facebook and Instagram, as well as in
Facebook Marketplace.


https://www.facebook.com/business/help/167836590566506?id=288762101909005

< @ Good in Communities

o

Good in Communities &

@ weareministryofhealth

Hi there! When is your next volunteer
park clean up day?

Hi! Our next park clean up day will
be Saturday April 12th

Thank you!

i ' Ministry of Health

00 00 00

N

et started with click to messag
for your community

' weareministryofhealth

ATIONS




Ads that click to Messenger

Create ads that click to
Messenger in Meta Ads Manager

When you set up your ads that click to Messenger campaign, you should
choose the objective that aligns best to your goals:

e The traffic objective is designed to send people to a Messenger conversation.

e The engagement objective delivers ads to people more likely to respond to
your business in Messenger.

e The leads objective is designed to collect leads for your business or brand in
Messenger.

e The sales objective should be used if you want to deliver ads to people more
likely to purchase in Messenger, or if you're tracking events with a Meta Pixel.

Once approved, your ad will start appearing in your selected placements. When
people click on the ad, it will open in Messenger and your welcome message will
appear.

Scan the QR code to learn more about how to create
a click to Messenger ad in Meta Ads Manager

WHAT WOULD YOU LIKE TO ASK ME
FOR TOMORROW'S LIVE TOWN HALL

Send message...



Ads that click to Instagram Direct

Ads that click to Instagram Direct

When you set up your ads that click to Instagram Direct campaign, you
should choose the objective that aligns best to your goals:

e The traffic objective is designed to send people to a Instagram Direct
conversation.

e The engagement objective delivers ads to people more likely to respond to
your business in Instagram.

e The leads objective is designed to collect leads for your business or brand in
Instagram.

e The sales objective should be used if you want to deliver ads to people more

likely to purchase in Instagram, or if you're tracking events with a Meta Pixel.

Once approved, your ad will start appearing in selected placements. When
someone clicks on the ad, it will open in Instagram messages.

Scan here to find out more about creating a click to
Instagram Direct ad in Meta Ads Manager

@

@

Your story  gwangurl77  aimi.allover alex.any... mist

Ministry of Health &
Sponsored

fundraiser

Message Now

QY W

@A™ Liked by 425 others

View all 79 comments

ﬁ Add a comment...

1 day ago

A Q B © O




Ads that click to WhatsApp @

Creating a Click to WhatsApp ad B romcore - X

Ads that click to WhatsApp send people that click on your ads directly into Join us at our next Q&A session at town hall next

conversations with your organization on WhatsApp. If you have a WhatsApp Thursday, Learn about our regentisuccesseszand
i ] plans to make our community greener.

number that's either connected to your Facebook Page or your business

portfolio, you can create ads that click to WhatsApp from Meta Ads Manager.

With click to WhatsApp campaigns, you can build awareness, drive traffic or
engagement or generate leads and sales:

e Awareness: Bring awareness to your business. This objective will help you
reach the largest number of people who are most likely to remember your ad.
e Traffic: Increase traffic to an online destination of your choice.

e Engagement: Find the people most likely to engage with your business online,
send a message or take desired actions on your ad.

M . # 4 ! %‘
e Leads: Collect leads for your business or brand via messages, phone calls or , é,, N 2“

signups. | V'

e Sales: Find people likely to purchase your goods or services. | A . | 4

The steps may vary, depending on which ad objective you select. Learn how to $F;E';'SF'INIWH§SAPP [ © Send message
a O reien an
choose the right ad objective in Ads Manager.

00 150 47 comments

Scan this QR code for more details on getting started
with click to WhatsApp ads



https://www.facebook.com/micro_site/url/?click_from_context_menu=true&country=US&destination=https%3A%2F%2Fwww.facebook.com%2Fbusiness%2Fhelp%2F1438417719786914&event_type=click&last_nav_impression_id=1fnrMFH8ftal5f6mX&max_percent_page_viewed=79&max_viewport_height_px=2061&max_viewport_width_px=4011&orig_request_uri=https%3A%2F%2Fwww.facebook.com%2Fbusiness%2Fhelp%2F447934475640650%3Fid%3D371525583593535&primary_cmsid=447934475640650&primary_content_locale=en_US&region=noam&scrolled=true&session_id=1kdAKGFECunJ1yedO&site=fb4b&extra_data[view_type]=v3_initial_view&extra_data[site_section]=help&extra_data[placement]=%2Fbusiness%2Fhelp%2F447934475640650

OO W

Keep conversations going around key actions you
want people to take with ads that click to messaging

Some examples of how ads that click to messaging help to drive the conversation forward A

Drive personalized services Drive sign up/registrations Turn comments into action
Build support with ads that
Start conversations with potential Offer sign ups and registrations for Automatically respond to comments on click to message by engaging
audience to help enable personalized, events at scale via chat automation and your posts. Answer common questions, .
curated experiences. questions that people can answer offer recommendations, initiate your audience
through quick replies or free-form text.. newsletter sign-ups and more.
Build relationships and trust Take action on registrations Understand what’s working
Offer convenient user citizen support, Take the next step on leads when it’s Utilize insights and analytics tools to
and enhance your marketing with convenient for you and your audience connect your audience conversations to
exclusive offers and unique brand —wherever, whenever—in one actions you want people to take on your

campaigns. continuous channel. website or other platforms you use.



Grow high-quality leads at a lower cost with leads
optimization for ads that click to WhatsApp

To become eligible, share 10+
lead events in any 30-day
period using labels in the
WhatsApp Business app
and/or via Conversion API for
Business Messaging.

Once eligible, select Leads
campaign objective,
WhatsApp conversion location
and Maximize number of leads
performance goal.

.,‘

Create New Campaign Use Existing Campaign

Auction

Choose a campaign objective

&J  Awareness

o] l|

[ Traffic

Q Engagement

Leads
® Bl Leads Collect leads for your business or bri

Good for:
o .
&3  App promotion Instant Forms

Messenger, Instagram and WhatsAg
Q Sales

Conversions

Calls

Learn more about campaign objectives

Source: Based on 116K campaigns across 43K businesses between 11/4/24-11/10/24 across industries and regions.

Cancel Continue

() Conversion

Advertisers who select Leads
performance goal see

24%

lower cost per lead on
average compared to

Conversion location
Choose where you want to generate leads. Learn more

Website
Generate leads through your website.

Instant Forms
Generate leads by asking people to fill in a form.

Messenger
Generate leads by starting chats in Messenger.

Instagram
Generate leads by starting chats on Instagram. CO nve rsatl O n S pe rfo rm a n Ce
WhatsApp
® Generate leads by starting chats on WhatsApp. g Oal
Calls : Performance goal ©
Generate leads by asking people to call your bt
Maximize number of leads »

App
Generate leads through your app.

Leads goals

Maximize number of leads
We'll try to deliver your ads to help you get the most leads possible.

*
*
‘., Other goals
Maximize number of conversations
We'll try to show your ads to people most likely to have a conversation with you through
WhatsApp.



Optimize your ads that click to messaging in Ads Manager

Incorporate these best practices into your ad campaigns. e N < |
8 soomsored \ﬂ ’

Objective:  The Messages campaign objective will default your ad optimization to
drive more conversations and therefore more opportunity to convert
your desired action. If you are in EEA, India or Japan, link click
optimization is available.

Duration: A campaign duration of seven or more days is recommended to
achieve stable results and account for weekly fluctuations.

Reach: Use broad reach with a 2-10 million audience size, where possible.

Messaging Make sure the messaging experience that the person who clicks into is

experience: delightful and optimized towards your end objective. For example, on
Messenger, you can greet people with an Instant Reply to say hello,
give them more information about services your organization provides
and let them know when to expect a response.

Note: Not all optimization features are available in all regions.



The right creative
experience can help
drive the outcome of
your click to messaging
experience for people

Creative helps your ad to:

<] QO

Immediately Persuade your

communicate this

is an interactive ad immediately

audience to click-in,

” O Ministry of Health &

Sponsored

Ministry of Health &
Sponsored

Free flu shots

Front Street location

" 8 Message Now

on September 30 GR™ Liked by 425 others

View all 79 comments

B Send message




Creative best practices for ads that click to messaging

< @ g:l)ic::l in Communities OCN Qs

Tips for engaging ads creative:

Capture attention: 9:16, <15s vertical video is proven to help S
. . Join us to .?upport the planet
your organization stand out. andthoseinneed e

are facing unprecedented
challenges: rising temperatures,
natural disasters, and urgent
humanitarian needs.

Diversify your creatives: Use a mix of static and video

Send a donation

Leverage automation: Use Meta Advantage+ creative and turn Thank you o heping o make
the world a better place.
on Standard Enhancements —

View sta

Set expectations: Add text to your ad creative that makes it \ N
clear that clicking your ad will open a chat

State why: Communicate the experience clearly

and quickly T e

Note: Not all optimization features are available in all regions.



S
Successful ads that Q"' »

click to message J
tease the experience |
clearly and quickly 2 BTN snowvisuais .

State value




Show visuals

Include visual elements and indicators of a messaging experience in the content to signal that this ad clicks
through to a messaging experience.

Stickers and

Messaging Ul Logos emojis

Bespoke visuals

N = T
pimevideo  Filiiyyr,

e

!'.,r‘ [ ,‘1"
a :

—
4 s L
S\
v
- ":.FE:\ Pl ‘/_"J : / .
: \\ :

Advertisers that added messaging elements to their creative saw a
statistically significant increase in messaging ROl vs those that do not.

Source: 2023 Meta Analysis of Global CTX Ads

A BREITL |\45




State value

Help people understand the clear on the value of the experience, so they’re clear what to expect. Think about
how you can...

Empathize with Make a Tease the
your audience bold pitch difference
(problem/solution) (provoke/resolve) (opportunity/benefit)

m Deichmann
Sponsored (demo) - &
Welcher Sneaker passt perfekt zu dir? < Klick dich

mit unserem Shopping-Assistenten in wenigen
Schritten zu deinem Traumschuh!

Ready to find your

perfect mattress?

H "‘u (.‘,
Dein Traum-Sneaker *'® %‘@ ?

Lass dich inspirieren

wir helfen dir!

OPENS IN MESSENGER e P
Chatte mit uns! @ g ® send Message

Advertisers that have a clear call out of value in their creative saw a statistically

significant increase in messaging ROI versus those that do not.
Source: 2023 Meta Analysis of Global CTX Ads



Say now

Clearly state and motivate people to start the conversation with your organization now. Call out the CTA in the
content, the post copy and the button.

Usea CTAin Usea CTAin Be du:ect about the
the first 4 lines the content action and who
they’ll chat with

Cadbury Dairy Milk
Renner (Default) @ e X N Sponsored (demo) - G . boAt & - M
Sponsored - We're donat ords 1 helo lonely : Sponsored

onating our words to he nely older people in the
UK. And you can heip toc o .
Slisgns R Ace the game of style just like Hardik Pandya.

Procurando a pega perfeita que combina com Chat now to reveal your customized style

vocé? No WhatsApp da Renner a gente indica

guide.
looks para todos os estilos! ...See more A
CHAT ek
NOW '
[ N‘
19 '
h __dJ4 Cadbury are donating
| N\ Chegou novidade aqui no Whats. | N their Words to help
and you can too
REF (O WhatsApp REF Ace your style
Camisa E... Blusa A e game
To 'Donate your words' click here . A menaye
[ﬂ) Like D Comment d} Share o Like 2 sh oY Like (J) Comment &> Share

Ads that click to message that used the Send message CTA had a 63% lower
cost per conversation vs those that did not.

Source: 2023 Meta Analysis of Global CTX Ads



Measure the results of the click to messaging
campaigns in Ads Manager

In Meta Ads Manager, you can
create, customize, export, share
and schedule reports on your click
to messaging ads.

You can also track the
performance of your click to
messaging campaigns across
Meta technologies.

(al

@O0 O &

&)
—_—
)

Campaigns

Q

3 Campaigns

625384027483018746

m (N Duplicate w 2 Edit -

On / Off

Campaign Name

Click to WhatsApp_Vaccine

Click to WhatsApp_FoodBank

Click to Messenger_DonationThanks

Click to Messenger_FoodBank

Click to Messenger_SchoolDrive

Click to WhatsApp_PublicHealthPSA

Click to Messenger_Community5Sk

Click to Messenger_FundingGoal

Click to WhatsApp_SchoolDrive

Click to WhatsApp_Fundraiser

> Results from 225 campaigns @

+

Ad Sets

’

Delivery 1

® Actlive

® Active

® Active

® Active

® Active

® Active

® Active

® Active

® Active

® Active

(7] Ads
O @ A B Rules w

Reach Impressions Amount spent
113,961 174,387 $15422.76
25,183 121,278 $8,770.46
32,546 91,278 $8,745.17

25121 87,632 $8,792.26

89,767 72,376 $8,805.29

82,028 61,421 $8,835.93

99,981 51,127 $8,776.00

96,348 32,421 $8,701.15

67414 22,563 $8,708.51

33,901 2419 $7,632.62
666,250 716,902 $93,280.15

2" Discard Drafts Review and Publish (46)

This month: Apr 1, 2025 - Apr 26, 2025 =

Leads

697

1,270

2,300

723

1,210

769

2,306

2,322

990

780

13,367

Purchases

View Setup . me- 3=

72 $§92.30
240 $78.61
380 $23.59
560 $17.23
710 $12.10
236 $11.04
667 $10.70
237 $8.93
372 $7.64

36 $5.77

7,765 $267.91

Reports »

Cost perlead Cost per purchase

$153.20

$124.78

$111.12

$101.56

$97.34

$74.78

$65.59

§57.83

S47.77

$32.19

$§866.16


https://www.facebook.com/business/help/574941489951914

‘Any
questions?
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Every connection is an opportunity.
It’s Your World.

N Meta



